










In styl.:
•Above: Kush will bring you
the best Hong Kong has to
offer

Special Supplement

Serviced Apartments in Asia

Alex Bent and Dinesh Nihalchand are co-founders of Kush, the

hippest newcomer to Hong Kong's serviced apartment scene. They

spoke to Asia Weekly about what makes Kush unique. Interviews by

KrzysztofKardoszewicz

What does Kush place most emphasis on?

One special area is apartment design. We really wanted to

create an atmosphere with a connection to Hong Kong, which

people can enjoy. Then there is the focus on lifestyle with our Kush

Envy Card, providing customers with access to some of the best

spas, clubs and restaurants. We were both born in Hong Kong and

know the area really well, so these places are all personal choices.

They are the restaurants and clubs we ourselves enjoy and love

going to.

How has customer response been since Kush opened last year?

For the last two months we've been full and the feedback has

been very positive. We feel that the elevated brand and lifestyle

experience we wanted to create really resonates with our customers.

They see Kush as a fun and comfortable place to stay at.

What's behind the name Kush?

Kush is a Sanskrit word meaning the 'essence of happiness',

although in the West it can also be easily associated with comfort.

This gives the name a universal understanding and a broad

appeal.

How would you describe the current state of the serviced apartment

market?

Demand has really built up over the past five years and serviced

apartments have a strong position in the hospitality business ­

they are much cheaper and offer twice the space of hotel rooms.

What is the key to staying ahead of the competition?

The key is to continue to innovate and offer increasingly better

service. We're always looking for another fun restaurant, new

activities and partners, such as Shangri La and their health spa

which we just added. If something is not working, we respond

immediately. It would be very easy to simply collect rent every

month and sit back, but it takes real effort to innovate. We think

that's what differentiates companies doing this long-term from

those going for a quick profit.

Will serviced apartments change the tourism industry?

Serviced apartments cater to a very distinct market with long­

term stays and they won't affect the tourism industry a lot. Five

star hotels will always lead the way there. We're more like a

residential area but we also offer premium services.
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